
    -The relationship between commercialization, the media and physical activity 

and sport.  

-Advantages and disadvantages of commercialization and the media for: the 

sponsor, the sport, the player/performer, the spectator 

-Different types of sporting behaviour: sportsmanship, gamesmanship, and 

the reasons for deviance at elite level 

Commercialisation and Socio-Cultural Issues 

The Golden Triangle 

Media Sponsorship 

Sport 

 Advantages Disadvantages 

Sponsor Can be lined with sport = healthy image to 
company. 

Sponsoring a player who uses PEDs can give bad publicity. 

Sport Increased money for NGBs to spend at 
grassroot level. 

Led to unpopular rule/format changes in some sports.  

Spectator More opportunity to watch live sport. Viewing disrupted by adverts. 

Player/Performer Opportunity to become a global star/make 
money. 

Athletes become controlled by sport and sponsors.  

 


